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a
SCHOOLS
ENLISTED

IN UNIQUE
FUND-RAISING

PLAN

FORM OF DYSLEXIA AFFECTS ABOUT ONE QUARTER OF the
population, Edgar Crocker says. “The secret is that they are the best darn
people to work for you.”

Crocker’s lifetime of 78 years spans a multitude of entrepreneurial businesses
raising multi millions of dollars for pioneering enterprises.

Four years ago his attention turned to education and, together with Charles
Paul, founded Worldwise Education.

This company today is collaborating with about 260 public schools nationwide,
providing PTA’s and education groups unique ways to raise money for the bene�t
of their institutions.

Children bene�t in a multitude of ways through the process of creating artwork
which enhances self esteem and stimulates the right brain. this develops the child's
overall creativity and stimulates innovative thought and initiatives that are absolutely
essential for the child's continuing development and success in whatever �eld of
endeavor they choose to pursue.

Worldwise Education showcases student art on the front o� ull-color custom
greeting cards and credits the artist by �rst name, age and school. The artwork for
the cards is created in the classroom, printed by the company and returned to the
participating school in ordered quantities where they are sold by the students. Fifty
percent of these proceeds go directly to the schools discretionary fund.This allows
each school to apply these funds to those items that they feel are most needed such
as computer lab equipment and art, musical, sports and classroom supplies.

Retail locations also may sell the cards and share in the proceeds with
schools. According to Crocker, 20 Whole Foods stores on the West Coast
have signed on to distribute the cards created by school children in their
region. Borders Books are also participating in the program. Worldwise Educa-
tion has established a sales relationship with greeting card agents Krikorian-Miller
and anticipate similar relationships with other agents and with retail chains
across the country. Considering the vast number of retail stores throughout
the country, this program should yield untold funds for education.

Crocker spills out seemingly limitless ideas to market this concept. He is work-
ing towards enlisting professional sports teams to help fund education by having
athletes sign cards prepared by inner city kids. He said “I foresee this program
developing into a major factor in the education of our children in any walk of
life.With greeting cards signed by pro athletes and marketed at pro games, mil-
lions could be raised for education.” Crocker would relish a team such as the Red
Sox for the bene�t of education. Crocker’s vision sees the great potential in this
program for providing �nancial assistance in our educational system.

educatio
n



20 C O M M U N I T Y M A G A Z I N E S D E C E M B E R 2 0 0 8

Results report success
ACCORDINGTOWORLDWISE CEO CHARLES PAUL, the firm has
contributed about $1.5 million to participating schools since the program
began.“The concept was an outgrowth of a serendipitous meeting in a remote
South Seas port in the nation ofTonga between Paul and his wife, Katherine

Pham-Paul, and Crocker.
Both the Pauls and Crocker

were on similar missions visiting
the port.

“The “Picton Castle” was car-
rying school supplies to the
island,” Paul recalled.“And my
wife and I were delivering a
bunch of supplies to a village.”

AVietnamese native, Paul’s
wife empathized with the needs
of these remote villages and they
were engaged in their own indi-

vidual program to help them.“We had donated paper for the Kingdom of
Tonga,” Paul recalled.“Teachers there have zero resources other than chalk.”

As Chairman of the Board of the “Picton Castle,” Crocker raised the funds
to rebuild and operate the largest privately held tall ship that has trained adven-
turous souls on five circumnavigations of the world and
has distributed over 120 tons of donated books, school
and medical supplies to remote islands throughout the
globe. Crocker jokingly insists that,“while they may not
know it, all of those that have traveled on the Picton
Castle are great dyslexic entrepreneurs.”

The coincidence of meeting with the same goal led to
discussions that in turn became the genesis of Worldwise
Education. Once back in the United States, teachers and
educators informed them of their own needs in this
country.“Schools right here lack supplies,” Paul said,
even in the “best of times.

Model programs succeed
ACCORDING TO Crocker, the project has shown
successful results, giving parent-teacher organizations
a fresh way to raise funds.:

David Hirsch, principal ofWilbur Avenue Elementary
School inTarzana, Calif., reported that the greeting card
program was almost “too good to be true,” Sandra Sims
wrote in the magazine Art, General in 2006:

“This was one of the easiest, cleanest fundraisers I
have ever seen,” Hirsch said.“The emotional impact of
the children’s art is amazing. It’s like the kids’ names go
up in lights.”

The article went on: Even though it’s an easy sell to parents, school officials
are also enthused about a fundraising program that puts art back into the class-
room. At Oak Hills Elementary inVentura County, Calif., Principal Leslie
Heilbron said,“It allowed our children to be creative and expressive with art-
work.We’ve incorporated it into our art curriculum.”

Paul reports that “Artwork for Education is a win-win-win program for stu-

dents, schools and consumers because it supports art, builds students’ self-
esteem, raises critically needed funds and provides communities with products
that feature their children’s art.”

In addition to its cards,Worldwise has developed a web-based component
that catalogs every school’s artwork and enables online purchases for up to one
year to help sustain each school’s ability to generate funds year round.

The firm also plans a program to assist public school teachers.According to
itsWebsite, teachers spend about $480 each year in personal money for school
supplies.Worldwise is enlisting private companies that are willing to donate
paper, pens, pencils, books, study guides and computers and making them avail-
able through theirWebsite in a free online marketplace where teachers can
obtain donated supplies.

A history of success
THE NEWTON RESIDENT is unafraid of big ideas. He ran theTrust
Department at CambridgeTrust Company for many years, introducing the first
on-line accounting system for a trust operation. He also was the venture capital-
ist who helped found SystemSoft and a number of other software companies.

Crocker recalls with pride his late wife, Josephine Sturgis Crocker, whose
name graces a memorial fund at Brigham andWomen’s Hospital for volunteer
service there.A Joan Crocker Award for Community Service also is awarded
each year at the Park School in Brookline.

AsWorldwise grows, Crocker envisions creation of educational scholarships
donated by the company. Meanwhile, he proudly displays a passion for this
education project. Noting the needs for better education, he sees it as a key to
giving youngsters hope and motivation. He himself is not lacking in this area.
“I am not about to quit,” said the 78-year old. Diagnosed with Dyslexia later in
life, Crocker is an entrepreneur who has proven that he can turn that liability
into an asset.

Edgar Crocker, co-founder of Worldwise Education
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Potential source of $$ millions
Greeting card promotion for schools expands
Prospects for a potentially enhanced stream of millions of dollars for education
took a giant step forward this month with a distribution contract to market

Worldwise Education cards to thousands of stores throughout
New England.

An estimated $3,750,000 potentially would be earned by
schools taking part in the company’s program designed
to raise money for PTA’s across the country. It is the sec-
ond large distribution program announced by the compa-
ny this fall, the first a network through Whole Foods on
the west coast.

Worldwise Education has earned $1.5 million for participat-
ing schools since launching its student arts program two
years ago in which the company reproduces designs made
by school children for resale as greeting cards.

The latest network represents about 3,000 stores in New
England and New York state. “It is anticipated that we will
receive orders from 250-350 stores during the months of
January and February and more later in the Spring and
Summer,” Charles Paul, Worldwise CEO said “stores
scheduled to carry the cards include gift stores, book, toy,
and card shops as well as museums. children's stores,

colleges. garden centers, hospitals, hotels,
flower shops, clothing stores and

spas according to the
distributor krikorian-

miller associates.”

Stores scheduled to carry the
cards include gift stores book,

toy, and card shops as well as
museums, children’s stores, col-

leges, garden centers, hospitals,
hotels, flower shops, clothing stores

and spas, according to the distributor,
Krikorian Miller Associates.




